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About IPOR

Institute for Public Opinion Research (IPOR) is an independent research institution with
ability to gauge public opinion at its best on social issues, democracy and service delivery
throughout Pakistan. IPOR is registered under section 32 of companies act, 1984 (XLVII of
1984) with the Security and Exchange Commission of Pakistan (SECP). IPOR’s Executive

Director is also a member of European Society for Opinion and Market Research @NORLD " 3
(ESOMAR). It is globally recognized mark of excellence within and beyond the industry. & )
ESOMAR
I " MEMBER
Disclaimer
The results in this Report do not represent views held by IPOR unless otherwise stated.
The results only represent public opinion, computed on the basis of views expressed by
respondents selected through the procedure outlined in the methodology section of this
Report. IPOR cannot be held liable to the users of this data. Any part of this publication can
be used or cited with a clear reference to IPOR.
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Survey Methodology

Target Population

The target population of the survey includes all adult smokers of the country. |3 districts (Bahawalnagar, D.G. Khan, Gujrat, Jhang,
Khanewal, Mianwali, R.Y. Khan, Sargodha, Sialkot, Ghotki, Hyderabad, Shaheed Banazirabad & Mardan) are selected using purposive sampling,
the results of the survey will be generalizable to only |3 survey districts.

Sample Design
* Types of lllicit Cigarette Packs and their criterion
|. Local Duty Not-Paid (DNP)
* Selling below Minimum Price per pack (PKR 62.76) & selling below Minimum Tax Rate (PKR 42.12)

* Violation of Tobacco Advertising, Promotion and Sponsorship related laws which include giving away cash prizes, discounts,
goods and other tobacco related promotional activities

2. Smuggled Brands
* Absence of local pictorial health warning

* Not printing the (a) name of manufacturer or (b) retail price or (c) no sale of under 18 prohibition printed

|3 districts (640 adult male smokers from each district). 8320 individual adult male smokers using two-stage stratified random sampling.

* In the first stage of sampling, at least 32 clusters of smokers (such as cigarette markets, bus stops, tea stalls/hotels, snooker clubs, or
other areas) from each key market are selected randomly.

* In the second stage of the sampling, from each sampled cluster,a maximum of 20 male smokers will be interviewed.

2N,

* The sample sizes are large enough to produce separately generalizable results for:
o All 13 districts with 95% level of confidence and less than 2% absolute margin of error Ipuﬂ
o Each of I3 districts with 95% level of confidence and less than 5% absolute margin of error CONSULTING
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Key Findings - Market Dynamics

Over 40% smokers consume illicit brands of cigarettes (38.3% local Duty Not Paid (DNP) brands and 2.5% smuggled
brands).

* The main reason cited (43%) for buying local DNP brands by the smokers is its affordability.

* Of all the local DNP brands; Kisan tops the most favorite brand of the smokers with 13.9% followed by Hero 10.3%.
» Of all the smuggled brands more than 95% share is captured by “Pine Light”.

* Less than one-third (32.1%) of smokers know the difference between legal and illicit brands of cigarettes.

* A majority 85% smoker said they had seen some kind of promotions. The three most common ways to promote the
brand are Posters/ stickers/ flags (43.4%), Units hanging on the roof of the shop (29.5%), and behind the shopkeepe'o‘,‘,'o‘

(21.5%). POR
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Which cigarette brand are you currently smoking? (Open-ended)
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Which cigarette brand are you currently smoking? (Open-ended)
Overall lllicit Market Share within total market

Kisan 5.3%

Hero 4.0%

Pine Light

2.4%
Cafe I 2.3%
MORE ONE I 2.1%
Hiway e 2.0%
Classic I 9%
World Leaf I |.5%
Catch I | 5% 4 10/
Gold Mark I—— ].5% O
Captain Gold WEEEEEE———— | 3% Illicit Market
Honda M | 2% Share

Lord NI .0%
Press I [.0%

Daily m— 0.9%
Armee I 0.9% °
Royal s 0.7% s P

Dubai Lights s 0.5% Ipn“

Other DNP & Smugg|ed | 8.5% CONSULTING



Which cigarette brand are you currently smoking? (Open-ended)
Illicit Brand Share within Illicit Market

Kisan 13.9%

Hero
Pine Light
Cafe
MORE ONE s 5.8%
Hiway s 5 6%
Classic N 5 3%
World Leaf s 4. %
Catch IS 4| %
Gold Mark I 4.0%
Captain Gold TS 3 5%
Honda M 3 4%
Lord mEEEEEEE———— ) 7%
Press I 2 6%
Daily s ) 5%
Armee IS 2 4%
Royal msssssssss 2.0%
Dubai Lights mssss— | 4%

10.3%

6.7%
6.5%

Chelsea s | % 0&
R6 mmmmmm | 0% Ipn“
RED mmm (0.8%

Other DNP & Smuggled m s | 0,0% (Please refer to slide 15 for details) CONSULTING



Which cigarette brand are you currently smoking? (Open-ended)
Top 5 District Comparative Results

B Legal Brands B DNP Brands ® Smuggled Brands
20% 1% 5%

BAHAWALNAGAR JHANG RYK SHAHEED BENAZIRABAD MARDAN CONSULTING
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Key Findings — Pricing of lllicit Cigarettes

The main reason cited (43%) for buying local DNP brands by the smokers is its affordability.

* The median price per 20 cigarettes of local DNP brands is 30 rupees.

* The median price per 20 cigarettes of smuggled brand brands is 40 rupees.

* There are more than 60 different illicit brands that sell a pack of 20 cigarettes for less 42.12 rupees (i.e. minimum tax
per pack amount).

* The low price as the main reason of buying illicit brands is also verified by the high use of illicit brands (55%) among
smokers with personal monthly income up to 20,000 rupees. While among the smokers with personal monthly
income more than 20,000 rupees, the use of illicit brand is around 21%.

CONSULTING
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Brands Selling Below Minimum Price & Violation of Graphical Health
Warning

Total Market dynamics as per consumer survey
|
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Highest Selling lllicit Brand District-wise

District City Name Highest Selling Illicit Brand Lowest Selling Price

Bahawalnagar Hero

D.G. Khan Kisan 30
Gujrat Kisan 30
Jhang Kisan 30
Khanewal Classic 50
\IEWEL Kisan 30
RYK Classic 40
Sargodha Hiway 50
Sialkot Chance 35
Ghotki Lord 30
Hyderabad Pine Light 100
Shaheed Benazirabad Catch 30
Mardan Press 30 g&a
IPOR

CONSULTING
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What Brand did you smoke before this? (Open-ended)
Overall Results

Capstan 18.1%
Morven 9.1%

Gold Leaf 7.4%
Kisan 5.6%
Gold Flake 5.0%
Hero 3.8%

Cafe 2.5%
Captain Gold 2.4%

14

Pine Light
K2

RED & WHITE
Lord

Hiway
Catch

Same Brand
Gold Mark
Embassy
Honda
Press
MORE ONE
Classic

Polo

World Leaf
Diplomat
DunHill
RED
Olympic
None
Anyone available
Other

2.1%
2.0%
1.8%
1.7%
1.6%
1.5%
1.4%
1.4%
1.4%
1.2%
0.9%
0.9%
0.8%
0.6%
0.6%
0.6%
0.5%
0.5%
0.5%

2.2%

5% (Please refer to slide 16 for details)

44%

legit brands

17.1%
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Key Findings — Consumer Snapshot of lllicit Cigarettes

» Comparing the provinces, use of illicit brands is highest among smokers from KP (62.2%) followed by Punjab
42.4% and Sindh 29.6%.

* Comparing the locality, use of illicit brands among urban smokers is 30.6% and among rural smokers is 51.3%.

* Comparing the age, among relatively older (40 years or above) smokers the use of illicit brands is 48.5% compared
to 38.3% among their younger counterpart.

* Comparing the education, among relatively less educated (middle or low) smokers the use of illicit brands is 50.3%
compared to 42.1% among their more educated counterpart (matric or above).

* Comparing the income, the use of illicit brands among smokers with personal monthly income up to 20,000 rupees
is 55%. While among the smokers with personal monthly income more than 20,000 rupees, the use of illicit brand is
around 21%.

CONSULTING
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Market shopping Results

Disclaimer

The results in this section represent the observation made by IPOR staff during its market
shopping survey. Any part of this publication can be used or cited with a clear reference to IPOR.

do
"
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Average Price of lllicit pack in each district
[Market shopping Results]

Average Price of Lowest Price of Illicit Pack

District City Name Number of brands purchased DNP Pack and Name

Bahawalnagar 15, 777

D.G. Khan 67 37.06 25, More One
Gujrat 6 30 30, Champion
Jhang 64 32.65 20, RED

MQEREEL 56 26.33 20, Jump & More One
Mianwali 64 35.15 20, Hiway & More One
RYK 64 26.32 20, More One & Hiway
Sargodha 64 20.70 20, More One & Hiway
Sialkot 62 35.72 20, More One
Ghotki 64 29.88 20, More One & Boat
Hyderabad 64 35.08 30, Boss

Shaheed Benazirabad 48 30.87 20, Citizen & World Leaf

Mardan 61 42.96 25, Kisan Py

CONSULTING
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Tobacco Advertisement, Promotions and Sponsorship violations within

the retail outlets captured
[Top 7 Districts Only]

M Violation Observed m No Violation Observed

5%

[Market shopping Results]

BAHAWALNAGAR KHANEWAL MIANWALI RYK SARGODHA SIALKOT HYDERABAD
CONSULTING
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Which cigarette brand are you currently smoking? (Open-ended)
District Comparative Results

District wise total illicit & top 5 illicit brands (Slide 1/2 )
Jhang=78.8%

Bahawalnagar =54.1% D.G. Khan =22.4% Guijrat =31.7%
Hero [ 41.0% kisan [N 14.6% kisan [ 0.8% Kisan [ 26.0%
Gold Mark [l 5.8% Hero [N 5.0% More ONE [ 6.5% Pine Light [N 19.6%
Gold street [l] 3.2% GoldMark [ 1.1% Cafe [N 6.5% Cafe NN 11.8%
Kisan ] 2.2% Milano [ .9% Amee I 6.5% Captain Gold [N 10.9%
Hiway | 1.9% Hiway [ .9% 720 [ 2.4% Honda [N 10.4%
0% 5.0% 10.0% 15.0% 20.0% 00% 2.0% 4.0% 6.0% 8.0% 10.0% 12.0% 0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0%

0.0% 10.0% 20.0% 30.0% 40.0% 50.0%

Khanewal =7.1%

Mianwali =21.4% RYK =52.7%

Classic e 3.8% , .

Kisan I 9.3% Classic I 20.7%

Hero [ 2.19

ero 1% Hiway I 4.3% MORE ONE I 12.7%

Honda [N .6% MOREONE N 4.1% Royal [N 8.8% °
o o0
Pine Light [ 4% Cafe I 2.6% Hivay I 7.3% ﬁ' 'I“

Kisan Wl .2% ump I 1.1% Victory Warden [l 3.2% _— =

CONSULTING
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Which cigarette brand are you currently smoking? (Open-ended)
District Comparative Results
District wise total illicit & top 5 illicit brands (Slide 2/2 )

Sargodha = 27% Sialkot=4.8% Ghotki =26.7%
Hiway I 9.8% Chance I 1.7% Lord e 10.8%
Cafe NI 9.2% RED I 1.0% Kisan I 5.8%
Kisan 4.2% MORE ONE IS 8% Dubai Lights IS 5.3%
MORE ONE I 3.7% .
Kisan [ 8% Captain Gold N 3.4%
Worker | 0.1%
Honda [N 5% Power I 1.4%
0.0% 2.0% 4.0% 6.0% 8.0% 10.0%  12.0%
.0% 5% 1.0% 1.5% 2.0% 0.0% 2.0% 4.0% 6.0% 80% 10.0% 12.0%
Hyderabad =4.7% Shaheed Benazirabad =43.4% Mardan =31.6%
Pine Light e 2.8% Catch . 17.2% Press e 11.4%
Party International [N 1.6% World Leaf I 11.8% Daily I 11.0%
Manchester [l 0.16% Armee [N 6.9% R6 N 4.5%
Boss M 0.1% Chelsea [N 4.7% Pine Light [N 4.5%
. . .'“"
Captain Gold [ 0.1% CITIZEN I 2.8% Milano | .2% I
0.0%  05%  1.0%  15%  2.0%  25%  3.0% 0.0% 5.0% 10.0% 15.0% 20.0% 0% 2.0% 4.0% 6.0% 8.0% 10.0% IPnB
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How much did you buy this packet for? (Open-ended)
Overall lllicit Results

L

3

I Armee Express Platinum
2 1 25 24 Gold Cup 50 46 Polo 30
3 777 ) 25 Gold Mark 30 47 Power 30 .
0oy Best 30 2%  Gold Street 40 48 President 30 SR e e il
-g 5 Boss 30 27 Grace 30 49 Press 30
S 6 Brass 50 28 Hero 40 50 Punjab 30
- 7 Bridge 40 29 Hiway 20 51 R6 40 5 Business Royals
0 s Builder 20 30 Honda 30 52 RED 20 c
a 9 Café 20 31 Jaisal Mer 40 53 Royal 20 E .
Z 0 Classic 50 32 Kisan 30 54 Smoker Gold 25 0 Pine 25
Q I Chapion 30 33 Lord 30 55 SMS International 20 O
12 Canton 30 34 Marvi 20 56 Speed 20 9 Milano 60
(_3 I3 Captain Gold 30 35 Melburn 30 57 Sultan 40 gg
VU 14 Catch 30 36 Member 25 58 T20 55 =
Q s Chelsea 20 37 MODERN 50 59 Tiger Light 20 E NaPoli Blu 250
-l 16 Chance 35 38 MORE One 20 60 Victory Warden 40 (7,)
17 CITI Gold 35 39 Jump 30 6l WinStar International 20 ORIS 80
18 CITIZEN 20 40 OK 40 62 World leaf 20
19 Cricket 30 4| Olympic 30 63 Worker 20
20 Dal|)’ 30 42 OI"IgII’\&'S 53 Manchester 70
21 Demand 20 43 PALM Mild 30 oo
International o7 Vo
22 Dubai Lights 30 44 Py 40 Ipn“
International .s uu
CONSULTING



What was the reason behind purchasing this brand? (Open-ended)
Overall lllicit Results

Cheap/affordable | %
Due to Taste [ —.  27%
It suits me [ 11%
Quality Brand [ 3%
It's my habit [ -9

Quality Tobacco [l 1%

Easily Available [l 1%

Light Cigarette [l 1%

Due to Packing [l 1%

o
No special reason N 57 ﬁ’(ﬁ‘

2% o

Other [ CONSULTING



Do you know what is the difference between legal and an illicit brand?

No 68%

Overall Results

Yes 32%

CONSULTING



Do you know what is the difference between legal and an illicit brand?
District Comparative Results

|Gl%l

39%

B Yes ®mNo

47%
81%
53%

19%

CONSULTING



If you have ever seen promotional activities, please tell where you have

Posters/ stickers/ flags

Units hanging on the roof of
the shop

On the shelf behind the
shopkeeper

Advertisement on wardrobe
| dispenser

Cash discount

Uniflex

Lucky draw schemes

(Multiple Response)

Reward Schemes (Mobile,
Motorcycle, etc.)

Free sample

Informed by sales
representative

At Cinemal/ Movie

seen promotional activities?
Overall Results

— 30%

R 20

I 5%

I |

— o

— s

—

—

—

ol ot
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(Multiple Response)

Hero

Kisan
Hiway

Cafe

MORE ONE
Pine Light
Gold Mark
World Leaf
Catch

Boss

Lord
Captain Gold
Honda
Daily

Ré6

Press
Classic

Polo

SMS International
Olympic
Gold Street
Builder

41 more illicit brands

In the past 6 month, which other cigarette brand’s promotional activities

do you remember?
Overall lllicit Results

9.5%
5.0%
3.1%
2.8%
1.9%
| .8%
| .8%
|.4%
1.3%
1.3%
1.3%
1.3%
1.1%
1.0%
0.9%
0.8%
0.8%

0.6%

0.6% "
0.5% P 20
0.5%

0.5% m
3% CONSULTING



How often do you see ads/promotions for cigarettes?
Overall Results

Always
3%

Most of the time
7%

Sometimes 0 ®
51%

CONSULTING



What is the name of your favorite cigarette brand ad. What have you seen

in the last 6 months/ a year?
Overall lllicit Results

Hero

Captain Gold

Kisan

Hiway

Pine Light

Lord

Cafe

R6

MORE ONE

Classic

Gold Mark
Honda
World Leaf P o P
E Y o 2
iPOR
L

38 more illicit brands CONSULTING
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During the past 6 month what kind of coupon/ discount did you receive
from any cigarette brands?

Overall lllicit Results

60%

56.3%

50%

40%

30%

25%

20%

12.5%

10%

3.1% 3.1% Ipn“
0%

11 Cash Discount Free Packet Lighter Mobile Other CONSULTING



During the past 6 months from which brand did you receive
coupon/discount?
Overall lllicit Results

Café 12%
Hiway 10%
Honda 6%
Armee 6%
Kisan 6%
Business 4%
Chance 2%
Classic 2%
Captain Gold 2%
Catch 2%
Express 2%
Gold Cup 2%
R6 2% &&‘o‘

World Leaf 2% Ipn“

CONSULTING
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=

Percentage

20

13

On average, how many days in a week do you smoke cigarette?

Overall Results

10%
4%

1to0 2 Jtod

Days

72%

15%

5to06 Daily

CONSULTING



How many cigarettes do you smoke daily?
Overall Results

1 Cigarette daily
11-20 Cigarettes More than 20 6%
daily Cigarettes

35% 13%

2-5
Cigarettes
daily
19%

6-10 Cigarettes daily
27%

14

CONSULTING



Which cigarette brand are you currently smoking? (Open-ended)
lllicit Brand Share within lllicit Market

List Of Brand Names with total Of 10% market share within lllicit (Please refer to slide 9 for details)

Brand Name Brand Name : Brand Name

1 Chelsea 21 PALM Mild 41 Business

2 R6 22 Polo 42 Citi Gold

3 RED 23 Canton 43 Cricket

4 Gold Street 24 Member 44 Demand International

5 Victory Warden 25 Smoker Gold 45 Manchester

6 CITIZEN 26 Sultan 46 Modern

7 Marlboro (Smuggled) 27 Gold Cup 47 NaPoli Blu

8 SMS International 28 Jaisal Mer 48 OK

9 Builder 29 Olympic 49 Perfection

10 Boss 30 T20 50 President

11 Chance 31 Tiger Light

12 Worker 32 777

13 Party International 33 Best

14 Power 34 Express

15 Milano 35 Grace

16 Target 36 Marvi

17 Jump 37 111 .'.‘.

18 Champion 38 Strawberry o P

19 WinStar International 39 Brass Ipun

20 Melburn 40 Bridge S ———
15 CONSULTING




What Brand did you smoke before this? (Open-ended)
Overall Results

List of Brand Names with total of 5% share (piease refer to slide 14 for details)

Brand Name Brand Name Brand Name
1 Marlboro 18 Gold Leaf Special 34 Parliament
2 Marvi 19 Worker 35 Melburn
3 Dubai Lights 20 Camel 36 NaPoli Blu
4 Cricket 21 Gold Street 37 Royal
5 Party 22 Lamp 38 T20
6 Gold Cup 23 Grace 39 Wilson
7 Daily 24 Capstan White 40 Jeep
8 Armee 25 CITIZEN 41 Manpasand
9 Boss 26 Member 42 Target
10 Chance 27 Morven Classic 43 Champion
11 Daily 28 Best 44 OK
12 Milano 29 WinStar International 45 PALM Mild
13 Builder 30 R6 46 Platinum
14 Chelsea 31 Sultan 47 Power
15 Power 32 Victory Warden 48 Smoker Gold &o’s&
16 Real 33 Wills King 49 SMS International Ipn“
17 Bridge CONSULTING
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Province Location
PUNJAB SINDH KPK
District-Name
District Bahawalnagar
D.G. Khan 6.2%
Ghotki @ :o
Gujrat ®1.7%
Hyderabad . 8.6%
Jhang . 8.4%
Khanewal . 7.1%
Mardan . 8.3%
Mianwali . 8.8%
RYK . 8.1%
Sargodha . 8.6% ®
Shaheed Benazirabad . 8.6% &“&
Sialkot . 8.5% Ipn“
I100 2[I)0 3(I]0 4[I)0 560 GCI]O —
17 Total number of participants percentage wise in each district LML



Percentage

Age-Group

Age

55
———(53%) .

50

45

40

35

30

25

26-40

—22%) @

20

18-25

——17%) @

15

10

5
0

18

41-50

3% @
51 & Above

Income
45%
40
[-']
oh
=
c
e 20
(-]
[T
6%
0
5001-10000 10001-20000

22%

20001-30000

Income

1%

30001-50000

3%

Above 50000

2% 3%

Less than 5000 MNone

8%

Refused to answer

Do you have TV
in your house?

EDUCATION

Education

Matriculation I 2%

Primary I 205
lliterate I | 9%
Secondary I | 5,

Intermediat e E—

Graduate
Professional

2%

5%

8 10 12 14

PERCENTAGE

14%

16

18

20 22
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Thank You!

IPOR
Office #1-4, 2nd Floor, Soan Complex, Soan Gardens,
Islamabad Express Way, Islamabad, 44000, Pakistan
Tel: + 92 (51) 573 9484 / +92(51) 573 9485
URL: www.ipor.com.pk
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